
 

• Support Sales Managers across multiple client programs and events 
 Assist with prospectus development
 Develop booth pricing comparisons and supporting analysis
 Conduct outreach to past and potential exhibitors and sponsors
 Track sales activities and pipeline in Salesforce
 Research and identify new prospective companies for each show
 Analyze competitive events and exhibitors within the market
 Execute sales strategies developed by the Sales Manager
 Collaborate with the Sales Manager to develop phone and email sales scripts
 Draft compelling content for eblasts and marketing outreach

• Contribute to revenue growth through proactive prospecting and pipeline development 
(redundant) 

• Attend client conferences and events to conduct sales for the following year’s event 

• Flexible and adaptable, with the ability to manage shifting priorities in a fast-paced, client-
driven environment 

•  
 

 

 

 

 

 

 



 

 

• Entry Level: 0–3 years of experience in sales, preferably within expos, tradeshows, or events 
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This position will need to work in eastern time zone hours. 


